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K. Wilbur was retained by the Office of the Maryland Attorney General as an advertising expert 
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K. Wilbur participated in the Marketing Science Institute’s Marketing Mix Model Initiative 
Committee since 2023. 
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2025. Gamban contributes data and qualitative information for academic research. 
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Foundation in 2024 related to the ARF Attention Measurement Validation Initiative. 
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traffic detection from 2022-2024.  
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K. Wilbur has maintained an uncompensated research partnership with TVision Insights since 
2016. TVision contributed data and qualitative information to academic research. 
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K. Wilbur has co-organized the Workshop on Platform Analytics annually since 2023. 
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